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What we do..

Our Vision, Ambition, 

Strategy and Goals

• To help our customers improve their processes and results in 

marketing, sales and service
Vision

• Target European B2B customers who take CRM seriously. 

• Focus on standard software in combination with standardized apps 
and product related CRM services. 

• Good value for money & leading (not bleeding) edge innovation.

Strategy

• Be a leading CRM vendor in our chosen European markets.

• 10% organic revenue growth – 25% profit margin.
• Product usage is our customer success metric.
• Be a good place to work. 

Goals

• To provide customers with simplified solutions to complex 

challenges and deliver services with a smile.
Ambition
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Software

Processes

PeopleSerious about 
CRM..
What on earth does that mean….?



Software
every 3 weeks..

Processes

PeopleThe Market..
..is spinning faster and regular and 

structured “tuning” gains importance



The Customer Journey – where growth is created..



Customer touchpoints 2018

233 EVENTS
Webinars
Seminars
10.000+ participants

2.657 FEEDBACK 
INTERACTIONS
Very valuable feedback
Close-the-loop follow-up
Basis for improvement

2,5 MILLION VISITS
Blog
Website
Community
SoMe

2.843 MEETINGS
Individual meets with customers
Included in our program
Goal: secure and search ROI

24.205 TICKETS
Posted by customers
Solved by support
94,5% satisfaction

Event
s

CX
Web

Support
NPS



Trends and 
Financials
Where is the market going?

How is SuperOffice doing?



Western Europe CRM Applications Revenue
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CAGR total: 10,3%
CAGR SaaS: 19,9%
CAGR Onsite: -4,9%



CRM Applications CAGR per functional segment

3.2 %

14.4 %
13.8 %

6.5 %
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SuperOffice
functional areas



Trends confirmed by our customers

56%
of customers

in the cloud

1.018
Customers moved 

to our cloud

96%
of new customers 

in the cloud



Solid financials provide investment capability

What we are investing in

• Research & Development

• Cloud operations

• Customer experience programs

• Internal digitalization, automation and 
processes

• Employee development
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Cloud revenue growth



We are dedicated to work 

with you – targeting growth 

in your business!



Thanks!


