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[  e n g a g e  ]
eMarketeer

All your marketing 
activities in ONE tool

[  f i n d  ]
Leadexplorer

Transforming unknown website visitors 
into real sales opportunities



WHY?
A R E  W E  D O I N G  T H I S  N O W

LEADEXPLORER



70%
O F  S A L E S  C Y C L E  D O E S  N O T  I N V O LV E  S A L E S

Source: HBR Sirius D!gitalist

LEADEXPLORER

https://hbr.org/2012/07/the-end-of-solution-sales
https://www.siriusdecisions.com/Blog/2013/Jul/Three-Myths-of-the-67-Percent-Statistic.aspx
http://www.digitalistmag.com/lob/sales-marketing/2013/01/18/70-of-buying-process-completed-without-sales-involvement-025499
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Source: GARTNER
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WHAT?
W I L L  W E  D O
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WE WILL
BUILD A SALES TOOL 

READY FOR THE FUTURE

HELP SALES
FIND MORE LEADS AND 

CLOSE MORE DEALS

LEADEXPLORER



HOW?
W I L L  W E  D O  I T

LEADEXPLORER



TRANSFORM
UNKNOWN B2B WEBSITE VISITORS

INTO
RICH COMPANY PROFILES WITH 

DETAILED BEHAVIOURAL INSIGHTS

LEADEXPLORER



Leadexplorer gives deep insights about the companies that
visit your website and score them based on how engaged

and interested they are in your brand. 

LEADEXPLORER













































GO TO LEADEXPLORER.COM



TRY LEADEXPLORER!
Free trial with unlimited leads.
Visit our stand and sign up.
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VISIBLE IN SUPEROFFICE

Manage all your marketing tasks with ONE tool





WHERE DO WE ADD VALUE IN 
SUPEROFFICE?



Lead Report

As soon as a prospect engages in 
your content, the new contact is 
listed in the leads report as a 
notification, task or sales activity. 

You are constantly kept up-to-date. 

Less guessing – more selling.



With the unique marketing timeline added to 
your SuperOffice CRM, every action your 
leads take on your content is listed 
chronologically.

Not only can you follow your leads’ digital 
footprints, but you’re also updated on what 
social platforms they use, their interests and 
when they first interacted with you.

Marketing Timeline
A Unique Look at Lead Behavior



Activity details

Full insight into any 
marketing touchpoint 
including emails, sms, 
app, websites, forms, 
landing pages and so 
much more



Trigger Forms

Initiate marketing 
processes directly from 
SuperOffice.

A remote control for 
SuperOffice users. TRIGGER

PANEL
EVALUATION
INVITATION

EVALUATION

TASK
INTERESTS

ANSWERS
REPORTS

INDIVIDUAL 
CONTACT

FOLLOW-UP
MATERIAL

ALL
PARTICIPANTS

INDIVIDUAL 
CONTACT



From suspect to qualified lead
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Lead Management – User journey

WEB SOCIAL POS

PRODUCT A PROD SHEET A

WELCOME GENERAL  INFO

FOLLOW-UP A

PRODUCT B PROD SHEET BFOLLOW-UP B

CONTACT

4 DAYS

4 DAYS

4 DAYS CTA

CTA

LINK A

LINK B

SALES TASKNOTIFY SALES

INTEREST CODE

CRM

CRM CRM



TO SEE THE VIDEO OF THE LEADS MANAGEMENT PROCESS GO TO

https://www.youtube.com/watch?v=GwYD8ofmAlc&t=1677s

https://www.youtube.com/watch?v=GwYD8ofmAlc&t=1677s
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? ? ? ?? ?

Q&A



Office (+46) 8 764 46 00
Direct (+45) 61 31 04 08

KLAUS TROLLE
CHIEF MARKETING OFFICER

Email: klaus@emarketeer.com
LinkedIn: linkedin.com/in/klaustrolle

Kista Science Tower, 164 51 Kista, Sweden
www.emarketeer.com



Pause kl. 11.00 – 11.15 
Besøg udstillingen

1 2 3

Lokale: Titanium

MV-Nordic 
SuperOffice CRM 
integreret med NAV
Siteshop, Keyforce

Lokale: Scandium 

Skal forankring af 
CRM være virkelighed
– ikke kun en drøm
Martin H. Jensen

Lokale: Aluminium

Ways to Supercharge 
SuperOffice CRM with 
Apps (English)
InfoBridgre


